Prezados Senhores,
Para conhecimento e para pensar...

Muitos afirmam (e eu também) que uma das maiores propagandas que uma seguradora pode fazer ao mercado é divulgar
a sua capacidade e agilidade em pagar sinistros, mostrando assim a sua importancia social para a economia.

Nesse sentido, a Associagdo Britdnica de Seguradoras (ABI, “Association of British Insurers”) acaba de dar um bom
exemplo dessa estratégia.

Mal as chuvas de final de ano passaram, ja preparou o informativo resumo abaixo, bem didatico, falando do que
ocorreu, e como as suas empresas filiadas reagiram.

Ver...

Association of British Insurers

FLOODING: THE NUMBERS SO FAR

Bad weather over the Christmas and New Year period* generated:

The flooding response in
numbers from Dec 23, 2014
up to Feb 12, 2014

Insurers sent several
thousand texts and

phone calls to homes
and businesses warning
of flooding.
Wit i £24 million
accommodation, spent on immediate
automatically sending altemative accommodation,
through emergency across hotels, bed &
payments by direct debit. breakfasts, apartments,
and rented properties, with
an average estimated cost

per affected household
projected to be £16,500

THIIN

Source: ABI statistics

“Total cost of claims between 23+
December 2013 to 8 January 2014
*"Chartered Institute of Loss Adjusters

Ilustration by ifoveclive.co.uk

https://www.abi.org.uk/Insurance-and-savings/Topics-and-issues/Flooding/2014-floods-in-
numbers?utm_source=twitter&utm medium=twitter&utm campaign=Flooding%20infographic

Cordialmente,

Francisco Galiza.
http://www.ratingdeseguros.com.br
http://twitter.com/ratingdeseguros
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